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2003

GDP
GDP

6 580
-0.9%
GDP 1.19%

2002
+0.3%
-1.4%

5 7,032
-5.9%
1.14%

2003

+1.1%
-0.6%
source:
2002

flat + a

1.15%

+ A



2003 1-3
1-3
339,455 99.5%
189,767  109.3%
ADK 89,123  111.8%
44,163 95.3%
42,904  105.7%
38,808  117.9%
1&S/BBDO 20,918 89.3%
JR 22,236 89.5%
17,097  106.3%
804,474

103 . 3% source:



(1)

2003

2002 2003
334,916 340,000 5084| 101.5%
32.005 34.700 2 695| 108.4%
29 586 30,900 1.314| 104.4%
2 419 3.800 1.381| 157.1%
OP/GM 7.6% 11.0%
/GM 60.6% 58.2%
/ (2) ©) (4)




2003 (1)

« Management by Objectives



360°







- Ex-Marketing ADK
Total Communication Ways Branding Methods

- Consumer Insight

- 1T/



2003 (2)

SP/




2003

(3)
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- PH

/ PH
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2003

(4)

Action-oriented

Fast
Flat

Flexible
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2003

(5)
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2003

170,000

17,100

15,300

9,980

5,320

1,800

1 P/L
2002 1-3 2003 1-3
79,686 89,123 111.8%
8,231 9,177| 111.5%
7,770 7,656 98.5%
5,363 5,104| 95.2%
2,407 2,552| 106.0%
461 1,521 329.9%
OP/GM 5.6% 16.6%
IGM 65.2% 55.6%

10.5%

58.4%
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2002 1-3 2003 1-3
1,429 1.8% 1,297 1.5% 90.8%
7,834 9.8% 9,981 11.2% 2,147 127.4%
8,776 11.0% 6,541 7.3% 74.5%
3,624 4.5% 3,173 3.6% 87.6%
7,061 8.9% 7,881 8.8% 820 111.6%
2,767 3.5% 2,890 3.2% 123 104.4%
1,289 1.6% 2,068 2.3% 779 160.4%
AV 1,848 2.3% 2,600 2.9% 752 140.7%
7,249 9.1% 7,609 8.5% 360 105.0%
414 0.5% 554 0.6% 140 133.8%
3,662 4.6% 5,115 5.7% 1,453 139.7%
991 1.2% 1,111 1.2% 120 112.1%
1,420 1.8% 1,653 1.9% K] 116.4%
9,369 11.8% 8,782 9.9% 93.7%
4,148 WA 5,159 5.8% 1,011 124.4%
8,224 10.3% 12,140 13.6% 3,916 147.6%
2,443 3.1% 2,795 3.1% 352 114.4%
1,266 1.6% 2,316 2.6% 1,050 182.9%
1,796 2.3% 1,939 2.2% 143 108.0%
535 0.7% 323 0.4% 60.4%
3,540 4.4% 3,196 3.6% 90.3%
79,685 100.0% 89,123 100.0% 9,438 111.8%
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4,665 100.7% 531 101.1%

9,020 103.2% 811 106.6%

43,085 118.2% 4,806 108.5%

1,007 107.9% 143 100.7%

1,019 112.0% 110 125.0%

SP 15,591 99.2% 1,594 102.6%
10,487 108.2% 866 113.6%

1,470 157.6% 94 494.7%

2,779 166.3% 222 .

89,123 111.8% 9,177 111.5%
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19,612 22.0%| 131.8% 984 10.7%| 135.1%
69,511 78.0%| 107.3% 8,193 89.3% 109.2%
89,123 100.0% 111.8% 9,177| 100.0%| 111.5%
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2.71%

11,912| 13.4% 141.6% 320 3.9%| 169.5%
77,211 86.6% 108.3% 8,857 96.5% 110.1%
89,123| 100.0% 111.8% 9,177| 100.0% 111.5%

11.5%

10.3%
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6,860 7.7% 679 7.4%
82,263| 92.3% 8,498| 92.6%
89,123| 100.0% 9,177 100.0%
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2002 1-3 2003 1-3
5,363 5,104
2,407 2,552| 145
7,770 7,656
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P/L

2003 1-3 2003
08,441 1.10 189,000
11,467 1.25 21,500
9,633 1.26 19,300
6,364 1.25 12,300
3,269 1.28 7,000
1,834 1.21 2,200
OP/GM 16.0% 10.2%
IGM 55.5% 57.2%
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1 P/L
89,123 9,177 1,521
12 7,792 1,661 247
10 4,915 585
3,389 43 77
98,441 11,467 1,834
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2003 2003 2002

189,000 378,000 101.1% 373,899
21,500 43,600 105.0% 41,529
19,300 38,800 102.8% 37,731
12,300 25,100 102.3% 24,547
7,000 13,700 103.9% 13,184
2,200 4,800 126.4% 3,798
2,800 6,000 115.6% 5,190

2,300 4,900 -

1,100 2,400 -
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ADK

ADK

Challenger

WPP
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ADK

(2)

Innovative

Unique

29



B/S ADK

2002 12

9,956 23,753
12,477 54,358
74,261 2,687

1,427 80,798

5,758

5,677 2,657

109,556 1,142
3,799

3,627 84,597

2,682
58,114 37,581
10,363 40,607
68,477 1,555
74,787 19,339

5,127
99,746
184,343 184,343

94.1%
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B/S

2002 12

19,249 83,337
97,490 896
1,534 6,161
7,466 90,394
6,187
131,926 1,000
3,541
1,616
6,014 6,157
3,096 96,552
1,153
56,572
11,617
68,189 37,581
77,301 40,607
32,512
5,367
111,521
209,227 209,227

53.9%

1.13
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ANB
ANB
ANB
ANB

ABC

CX

CX

X
X
X
X
X
X
X
X

985

10
11
12
13

14
15
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